
Distribution of media revenue by kind within media
sectors 2010-2024

Users fees

2010 57% 30% 56% 42% 78% – .

2015 53% 25% 46% 40% 80% 0% .

2020 62% 32% 41% 46% 85% 14% 0%

2024 62% 46% 29% 44% 82% 19% 35%

Advertisments

2010 43% 70% 44% 58% 22% – .

2015 47% 75% 54% 60% 20% 100% .

2020 38% 68% 59% 54% 15% 86% 100%

2024 38% 54% 71% 56% 18% 81% 65%
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Figures are rounded to the nearest decimal.


