
Daily and weekly media use

Social media 68% 86%

Online news 62% 88%

TV and video-on-demand 60% 89%

Music 50% 80%

Video-on-demand 48% 84%

Radio (linear programme) 45% 70%

Video games 28% 59%

TV (linear programme) 26% 53%

Audiobooks 22% 62%

Podcasts and non-linear radio 21% 47%

Newspapers, total 20% 41%

Daily newspapers 18% 40%

E-books 15% 45%

Print books 14% 49%

Magazines 7% 20%

Weekly newspapers 4% 16%

Regional and local newspapers 2% 18%

Public libraries 1% 5%

Cinemas 0% 2%

Daily use Weekly use

Data collection took place from November 2022 to May 2023.


